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“(...) First, market definition helps specify the line of commerce and section of the country in which the
competitive concern arises. (...) Second, market definition allows the Agencies to identify market
participants and measure market shares and market concentration.” (US Horizontal merger guideline
2010)
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& LHA[EO|AM S| UPP (Affeldt et al. 2013)
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Self-Preferencing

< 7H'2: Self-preferencing involves actions by an undertaking which are designed to
favour its own products or services over those of its competitors. (XFAFCH)
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Newman (2019), Hagiu & Spulber (2013), Hagiu et al. (2020), Etro (2020), Padilla et al. (2020)
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Self-Preferencing and Platform Neutrality
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